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CHAPTER ONE: GENERAL INTRODUCTION 

1.0  Introduction 

This chapter lays down the foundation of the research thesis and it includes the background of the 

study, statement of the problem, objectives of the study both general and specific objectives, 

research questions, scope, significance of the study, conceptual framework and explanation of key 

terms. 

1.1 Background of the study 

Kyabakuza Parish is a growing town with a big population of the youths. It is in this same period 

of its growth that we see a vibrant development in Mass media. There is a transition from analog 

technology of Motion pictures, Television and Radio which Pope Pius XII looked at critically in 

his Encyclical Miranda Prorsus to a new digital technology of the internet age. 

This age is characterized with the use of different Apps of social Media as a means of 

communication and these may include; Facebook, WhatsApp, Viber, Skype, Linked, Twitter, 2go, 

BBM, IMO, YouTube, Google+, Palm Chart, Instagram, Word Press, Blog spot and so many 

others and even more to come due to evolution. 

The content shared using these Apps includes; words, image, videos and audios, unfortunately 

what is shared is more of pornographic material and this lowers down the morality of the youth. 

Today especially in Kyabakuza, the youths from their childhood have grown up in this 

environmental of new technology and are at home in a digital world and this exposes them to a lot 

of material that can damage their innocence. There are indicators of the decline in molarity, 

perhaps because of the direct exposure to media. Media can be good if put to good use and 

hazardous if misused. 

(Miranda Prorsus, No. 26). The youths use media as they wish: the television shows, the radio 

programs, the newspapers, the movies they watch; all these have an impact of their lives and 

molarity. They improper use of these means of communication is a great menace on the molarity 

of the youths. 

In February 2014, the president signed a law that threatened to limit media freedom. The anti-

pornography Act defines pornography in broad terms and set up a nine member pornography 

control committee with wide latitude to determine what amount of pornographic material is 

consumed by people. The committee is also empowered to set up surveillance measures through 

the installation of software in mobile telephones, computers and television sets that will allow 

detection and suppression of pornography. 

(http://freedomhouse.org/report/freedompress/2015/uganda. Retrieved on 29/Sept/2016) but still, 

it seems the law was not enacted. 

[…], the Church recognizes that media, if properly utilized, can be of great service to mankind, 

since they greatly contribute to men and women’s entertainment and instruction as well as to 

http://freedomhouse.org/report/freedompress/2015/uganda
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the spread of the kingdom. The Church recognizes also that human beings can employ these media 

contrary to the plan of the Creator. Indeed, the Church experiences material grief at the harm often 

done to society by their evil use. It is an inherent right of the Church to have at its disposal and to 

employ any of the media in so far as they are necessary or useful for the instruction of Christians 

and its effort for the welfare of the soul. It is the duty of pastors to instruct and guide the faithful 

so that they, with the help of the same media may further the salvation and perfection of themselves 

and the entire human family. The laity especially, must strive to instill a human Christian Spirit 

into those media, so that they may fully measure up to the great expectation of mankind to God’s 

design. (Inter Mirifici, No.1) 

Pius XII, looks at the fact that a human being endowed with free will can easily abuse the gifts of 

media given by God to man, through man’s use of his intelligence to commit and multiply evil and 

thus man associating himself with God’s enemy the prince of darkness. (Miranda Prorsus, No.44) 

Much has been said about media but less has been put into action to help the youths use media 

appropriately to benefit their moral and spiritual life; otherwise the Church as a mother has a role 

to play in evangelizing the means of social communication (media) in order to help the youths to 

use them appropriately in a mature and guided way. 

1.2 Statement of the Problem 

Given the blossoming means of social communication, especially the coming of the internet age 

which eased access to any material of one’s interest of research and the gradual development of 

Kyabakuza into a town, there is an improper use of the social communication and it is a threat to 

molarity. Mass Media comes at time, when the youths are not properly groomed well, to quench 

their thirst of inquisitiveness. There is a remarkable decline in the molarity of the youths in 

Kyabakuza Parish. The youths enjoy pornography using their smartphones through downloads, 

sharing nudes pictures and videos, audios and literature. They use internet to connect easily with 

sugar mummies and daddies across the country and enjoy sex both hederal and homosexual, 

corning people, theft, gossiping and lying. The youths look at this as an ideal and the way to go. 

Yet, this has led to the decline in the morality of the youths which is a threat to the community and 

their spiritual life, due to the present-day media super waves and modern technology particularly 

social media Apps (Facebook, Twitter, WhatsApp, and many others) and also magazines, 

Newspapers. To a great extent there is a decline in molarity. 

Ideally, natural law is written at everyone’s heart. Under normal circumstances every individual 

is expected to be morally upright, and this is achieved not at the old age, but it is groomed from 

childhood, if at all a child is not brought up properly in morals, then a challenge arises. Mass 

Media is made in order to spread up communication, provide employment opportunities but not 

to bring about moral disorder. The Church welcomed Mass Media, not only with great joy, but 

also with a motherly care and watchfulness, having in mind to protect her children from every 

danger, as they set out on this new path of progress. This watchful care springs from the mission 

she has received from the Divine Saviour Himself; for, as is clear to all, these new forms of art 
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exercise very great influence on the manner of thinking and acting of individuals and of every 

group of men. (Miranda Prorsus, No.4) 

Therefore, in order to counteract the negative impact of media on the molarity of the youth, the 

Church has no better task than evangelizing these means of social communication, to safeguard 

the morals and spiritual life of the youths and also safeguard the community. This can be achieved 

when the principles laid down by the Church especially in Miranda Prorsus and Inter Mirifici (a 

decree on social communication) are put in action. 

1.3 Objectives 

1.3.1 General Objectives 

 To establish a thesis that Mass Media has an impact on the molarity of the youths and that 

the Church has the capacity to curb the negatives of mass media and uplift the positives. 

1.3.2 specific objectives 

 To understand what Mass Media is all about. 

 To examine the reasons and define the frequency of the use of social media. 

 To determine the impact of Mass Media on the molarity of the youths. 

 To suggest ways how the Church evangelize media for proper use by the youths. 

1.4 Research Question 

 What is Mass Media all about? 

 How much time do the youths spend on social media? And why? 

 Is there an impact of Mass media on the molarity of the youths? 

 Hoe best can the Church evangelize Mass Media? 

1.5 Scope 

1.5.1 Geographical Scope 

Geographically, the study is confined to Kyabakuza Parish, a developing town along Masaka-

Mbarara Road, two kilometers from Masaka Town in Maska Diocese. This study is conducted 

among the youths. It has five outstations and boarders with Kimaanyas Parish, Nkoni Parish, and 

Buyoga Parish. 

1.5.2 Thematic Scope 

This research study is under the field of Pastoral Theology. The media understudy include 

television, radio, motion pictures, internet, Newspapers, social media Apps (Facebook, Google, 

YouTube, WhatsApp Skype, Viber, IMO, BBM, 2go, Instagram, which) exist to provide 

communication among people regardless of distance, making it open to share information. The 

scope is delimited to the impact of these means of social communication to the molarity of the 

youths of Kyabakuza Parish with the view to represent other youths in all Parishes in Maska 

Diocese and Uganda at large. 
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1.5.3 Temporal Scope 

This research study cover a period from the issuance of the document Miranda Prorsus (1957) up 

to 2019. It looks at how Mass Media has made an Impact on the youth from the middle of the 20th 

century up to the beginning of the 21st century where media is very close to people. 

1.6 Significance of the Study 

This study is not only carried out for the purpose of accomplishing the requirement for the partial 

fulfillment of the award of a Master’s Degree in Religious and Theological studies, but shall also 

be of significance; in increasing the number of literature available on the impact of Mass Media 

on the molarity of the youths. This would open doors to further studies, as it will enhance the 

peoples’ scope of knowledge. It will unfold certain areas that may demand the attention of other 

researchers and students to carry out further studies in order to combat the negative impact of Mass 

Media on the youths since new forms of Mass Media come up on board every day. 

The research intends to highlight the best way possible of using media and this will help the youths 

to grow morally and spiritually, and it will be a manual for the youths’ chaplains to deal with the 

youths and their behaviour towards the proper use of media. 
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IV = Independent Variable 

D.V = Dependent Variable 

IMP.V = Implementing Variable 

B.V = Bridging Variable 

A.V = Alternative Variable 

C.V = Constraining Variable 

L.V = Latent Variable 

U.C = Unintended Variable 

 

Explanation 

According to the framework, it is postulated that Mass Media has an impact on the morality of the 

youths in Kyabakuza Parish, but for proper use of the media by the youths, the Church has a role 

to play in evangelizing the media, because the impact can be negative or positive. Without the 

change of mentality from their usual perceptions about media, we may fail to get the ideal morals 

and spiritual life of the youth. 

The alternative strategy of helping the youths with the impact of media especially when it imparts 

a negative imprint on the youths is by employing guidance and counselling, to tune the minds of 

the youths in the right direction. If mass media is well evangelized by the Church was expect 

positive values from the youths like using internet as an educational tool, spiritual renewal and 

conversion, ideal morals, youths evangelizing fellow youths using media, and the youths becoming 

enlightened by the positive values of media. 

And also unexpected outcome may be realized like low self-esteem of the youths, looking at media 

from a negative perspective only, less crime rate, the youths may be inspired to study journalism. 

There are also factors which impede the Church from trying to realize the goal of  evangelizing 

media in order to get an ideal youth grounded morality and spiritually and these include; 

Globalisation, Secularism, Urbanisation and Unemployment. 

 

1.8 Definition of Operational Key Terms 

Mass Media 

According to the Americans Heritage Dictionary 5th edition, Mass Media is defined as a web and 

mobile-based technology that supports interactive dialogue and produces substantial and pervasive 

changes to communication between organisations, communities and individuals. Communication 

media in general; all communications media that reach a large audience, especially television, 
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radio, and newspapers. In this research paper, mass media includes the new apps used in social 

communication. 

Molarity 

The word moral comes from the Latin word “mos and moralitas” which means custom or practice. 

(Thomas, 1995). Molarity in this case would refer to the regularity with which man acts. And ipso 

facto regularity requires a rule or norm whereby morals are measures for man’s actions. However, 

it is God who establishes the absolute norm which is revealed to man by the light of human reason 

or in what is commonly termed as the natural law. Morality is the critical look at human conduct, 

in sofar as it is freely subordinated to the ideal of what is right and fitting, in light of Christian faith 

and reason, considering the guidelines of human nature and must follow them to attain his ultimate 

end. In this study molarity will be used to refer to the acceptable behavior in right of Christian 

faith and reason. 

Youth 

The concept of a youth according to the American Heritage dictionary 5th edition is time between 

childhood and maturity. In the context of my research a youth is an individual between the age of 

18 and 35; this group includes people, who are college students at any institution of higher 

education, seeking full time employment, working full time, married, not yet married, parents, 

single parent, divorced, widow/widowers e.t.c 

Parish 

Is a certain community of Christ’s faithful stably established within a particular Church, whose 

pastoral care, is entrusted to a Parish Priest as its proper pastor (Code of Canon Law 1983, Can 

515). 

Diocese 

A portion of the people of God, which is entrusted to the Bishop to be nurtured by him, with the 

cooperative of the presbyters in such a way that, remaining close to pastor and gathered by him 

through the gospel and the Eucharist in the Holy Spirit, it constitutes a particular Church (Code of 

Canon Law 1983, Can 369). 

Conclusion 

This chapter has highlighted key aspects that set the study on a move. It has indicated that there is 

increase in immorality among the youths. It is highly believed that Mass Media is highly 

responsible. Strategies have been laid out, but somehow not a success. The research intends to find 

the best way possible to utilize media and uplift the moral behavior of the youths. 
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CHAPTER TWO: LITERATURE REVIEW 

2.0  INTRODUCTION 

“Among the wonderful technological discoveries which men of talent, especially in the present 

era, have made with God’s help, the Church welcomes and promotes with special interest those 

which have a most direct relation to men’s minds and which have uncovered new avenues of 

communicating most readily; news, views and teachings of every sort. The most important of these 

inventions are those media which, such as the press, movies, radio, television and the like, can, of 

their very nature, reach and influence not only individuals, but the very masses and the whole of 

human society, and thus can rightly be called the media of social communication.” (Inter Mirifica, 

No.2) 

Currently there is progress in Mass Media of communication are so many and at every moment 

there is progress in these means. These include: Internet, Newspapers and Magazines, Facebook, 

Twitter, WhatsApp, YouTube, Instagram, Viber and LinkedIn, etc. The modern means of social 

communication offer man of today a great round table; with the means of Mass Media the youths 

are able to participate in a world-wide exchange in search of brotherhood and cooperation. 

(Spadaro, pg.9). It is not surprising that this should be so, for Mass Media means are at the disposal 

of all and are channels for that very dialogue which they themselves stimulate. 

The torrent of information and opinion pouring these channels makes every man a partner in the 

business of the human race. This interchange creates the proper conditions for that mutual and 

sympathetic understanding which leads to universal progress. The swift advancement in the means 

of social communication tear down the barriers that time and space has erected among men. A 

mass of information is continually on the movie to and from all parts of the world. 

As a result, men can learn what goes on and how other men live. Teaching at all levels has been 

boosted by the use of these aids. These means of Mass Media play their part in eliminating 

illiteracy and in providing both basic and further education. This chapter looks at what mass media 

is all about, the forms of mass media, the Church’s teaching on mass media and morality, the 

youths and the media, the impact of mass media on the morality of the youths, and the 

evangelization of Mass Media. 

2.1 Mass Media 

Mass Media refers to communication devices, which can be used to communicate and interact with 

a large number of audiences in different languages. Be in the pictorial message of the early ages, 

or the high-technology media that are available today (McKee, M and Tapp, J, 2013). 

It is a term denoting that section of the media specially designed to reach a very large audience 

(typically at least as large as the whole population of nation-state). Today including not only radio 

and television, which tend to be limited to the local or national level, but also the internet, which 

is global. It was coined in the 1920s, with the advent of nation-wide radio networks, mass-

circulation newspapers and magazines, especially in the United States of America. 
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According to Kitzman (2011), Social Media is “a group of internet-based applications that are built 

on the ideological foundation of web 2.0, which allow the creation and exchange of user generated 

content.” As Mass Media was present centuries before the term became common. Today the World 

is in the hands of the people, because of high level of technology especially the apps of social 

media used on smartphones have taken communication to another level (McLuhan, 2013). 

The mass media audience has been viewed by some as forming a “mass society” with special 

characteristics, notably atomization or lack of social connections, which render it especially 

susceptible to the influence of modern mass media techniques of persuasion such a advertising and 

propaganda. Mass media can be one of the hardest forms of media within to decipher what is true 

and what is not. Given that mass media penetrates the whole of society, its reach and influence is 

immense. Therefore, the responsibility of those participating in this type of communication is also 

influential, as the future direction of human society could well be guided by the mass media. 

2.1.1 Forms of Mass Media 

According to Levison, Mass Media has been categorized into two: print media and electronic 

media, and for this research, basing on its content scope, in print media we shall consider a 

newspapers and magazines. And in electronic media we shall consider Television, Radio, Motion 

pictures, Internet and Social Media App (Levison, 1998). 

2.1.1.1 Print Media 

Print media encompasses mass communication through printed material. It includes newspapers, 

magazines, booklets and brochures, house magazines, periodicals, direct mailers, books and many 

others. (Bookman and Feinin studies, 2008). With the advancement of technology and the internet 

age, the print media continues to be important aspect in life today, however the youths are not so 

much interested in reading newspapers which can uplift their life style. It is unfortunate that the 

youths of today are so much interested in newspaper and magazines that are pornographic in nature 

which lowers down the morality of those who consume such material. 

2.1.1.1.1 Newspapers 

Newspapers enjoyed the position of the most preferred medium to reach a wider audience until 

electronic communication emerged on the media scene. In the early days, newspapers were the 

only medium that masses at large depended on for daily news. A newspaper carries all kinds of 

communication related to a variety of topics like politics, socialism, current affairs, entertainment, 

finance, stocks e.t.c. It also includes topics which are in lighter vein like cartoons, crosswords, 

Sudoku, movie reviews, book reviews, puzzles e.t.c 

This captivates the imagination and interests of readers from all age groups. Newspapers are an 

important platform of mass communication as they reach every nook and corner of the world where 

electronic media fails to reach. It plays a pivotal role in providing authentic firsthand information, 

building opinions, updating the knowledge of the reader, and serves as a good platform for 

advertisers to promote their products. However, with the emergence of internet, which updates 

information every second and is just a click away, the popularity of newspapers has reduced. 
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2.1.1.1.2 Magazines 

Magazines are another type of popular culture print media. They usually cater for a specific type 

of audience looking for information based on a particular subject. Magazines cover a plethora of 

topics like current affairs, entertainment, travel, e.t.c. Magazines like TIME and Reader’s Digest 

include information which is all-pervasive. The frequency of magazines can be weekly, 

fortnightly, bi-monthly, quarterly, half-yearly. 

2.1.1.2 Electronic Media 

Electronic Media is the kind of media which requires the user to utilize an electric connection to 

access it. It is also known as ‘Broadcast Media’. It includes television, radio, and new-age media 

like Internet, Computers and Smartphones. 

2.1.1.2.1 Television 

Television appeals both the auditory and visual senses, and hence is an important communication 

device as it beholds the attention of the audience. For many people, it is impossible to imagine a 

life without their television sets, be it the daily news or even the soap operas. Television become 

an advertising hub where advertisers are ready to spend huge amounts for add of few seconds., 

especially for programs with high viewership. It is a popular means of communication which 

provides both information and entertainment. 

It is worth nothing that television has taken tremendous steps forward and gradually, it is being 

used by many. The Church welcomes it with high hopes but also with serious anxiety and 

appreciates all the advantages that spring from it. It also foresees and points to dangers and the 

excesses of those who misuse it. Television and motion pictures have characteristics that are in 

common; pictures of the movement and excitement of life are presented to the eyes and ears, 

television shares, in a sense, in the nature and special power of sound broadcasting for it is directed 

towards men in their own homes rather than in theaters. 

By the art of television, it is possible for the spectators to grasp, by the eye and ear, events far away 

at the very moment at which they are taking place and thus to be drawn on, as it were to away at 

the very moment at which they are taking place and thus to be drawn on, as it were to take an 

active role in them; a sense of immediacy has increased very much by the home surroundings. It 

gives pleasure within the family circle and it contributes greatly to the religious life. 

2.1.1.2.2 Radio 

The radio has a powerful function, which is to enlighten and instruct men, and to direct their minds 

and hearts towards higher and spiritual good; since it is cheap, it is desirable for men to listen to 

other men to obtain knowledge of events happening far away and to share in aspects of the social 

and cultural life of others. Radio programs have a great contribution they can make on sound 

education. The radio is not restricted by space and time, radio as a means of communication is 

such that it is, as it were detached from and unrestricted by conditions of place and time which 

block or delay all other methods of communication between men. 
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On a kind of winged flight much swifter than sound waves, with the speed of light. It passes in a 

moment over all frontier and delivers the news committed to it (McDonnell, pgs. 16-18). This 

gives radio the capacity of enlightening and instructing humanity in an unhindered and nearly 

limitless way. From this respect Communio et progressio claims that through rapid technological 

advances social communication tear down the barriers that time and space have erected between 

men. 

While stretching out all news and information to everyone on earth, live transmissions break 

through all political and cultural frontiers reaching all human beings in their homes. Radio has yet 

another potential which truly has the power to bring the creative transformation of the world. This 

is the ability to foster unity among nations. This is something which can be achieved through well-

organised radio programing aimed at fostering communion among nations and amongst people 

with different cultural background living in close proximity to each other (Communio et 

progression, No.2). 

Radio Maria has played a great role in new evangelization basic, fundamental Church teachings 

through this mainstream media. However, the challenge remains on how to capture the attention 

of the youth who do not pay attention to mainstream media such as radio. Therefore, it appears 

that social media, which young people use constantly can be used to interact with them and 

advance their faith by sharing what is happening in their world of faith. The young and vibrant 

Church in Africa is growing with more Churchgoers than in the West. However, this population is 

older. 

The challenge is how to engage the youth who are becoming less and less interested in the Church. 

Because they spend a lot of time online using social media. This study aims at exploring the reality 

of how Mass Media might contribute to the morality of the youth by encouraging young people to 

participate in their faith through this modern medium. This has been facilitated by the changes of 

communication in the 21st century, which focus heavily on online communication (Dipio, 2013, 

pg.1). Mass media is emerging as a most vital tool of different kinds of communication, which is 

equipped with ability to share information, mold opinion, connecting individuals and communities 

and tools of active participation (Bala, 2014, pg.2). 

2.1.1.2.3 Motion Pictures 

The motion pictures are remarkably effective medium in conveying drama and especially in the 

evocation of motion. The art of motion pictures exceedingly complex, requiring contributions from 

nearly all other arts as well as countless technical skills. The motion pictures came into existence 

in 1890’s with the aim of spreading pornography in order to destroy the outlook of the Church, but 

it has turned to be having some positive values, because of its capacity to expose the ideas and 

discoveries of the time. 

And motion pictures can be a worthy instrument by which men can be guided towards salvation, 

raised to higher things and become really better, and this can be assured by producing and 

distributing films which can win approval. 



Page 25 of 113 
 

2.1.1.2.4 Internet and Smartphones 

This is the most important device of the new age media. The discovery of internet can be called 

the biggest invention in mass media. In earlier days, news used to reach people only with the 

morning newspaper. But today, live updates reach us simultaneously as the events unfold. With 

the advent of internet, we are now enjoying the benefits of high technology mass media, which is 

not only faster than the old school mass media, but also has widespread range. 

Mobile phones, computers and internet are often referred to as the new-age media. Internet has 

opened up several new opportunities for mass communication which include email, websites, 

podcasts, e-forums, e-books, blogging, Internet TV, and many others which are booming today. 

Internet has also started social networking sites which have redefined mass communication all 

together. Sites like Facebook, WhatsApp, Twitter, and YouTube have made communication to the 

masses all the more entertaining, interesting and easier. 

Smartphones have become a boon to mankind. It has made communication possible at any time, 

and from anywhere. Now days, a smart device like a mobile phone is not only used for interaction, 

but also for other technical utilities like operating pumps from remote locations, etc. You can also 

get alerts of your monetary transactions on a mobile phone. About a decade ago, who would have 

thought of having internet on mobiles? Today, we can stay in touch with the whole world via 

internet on our mobile phones. It is true that social media is mediated communication that differs 

from face-to-face communication, not by being less meaningful, but enabling other forms of 

disclosing practices, hence having an influence on the character of social ties and networks 

(Luders, 2009, pg.202). faith is a new social tie, and with it the youth can build networks with each 

other. Therefore, today there is a new dimension that has the potential to reshape personal 

spiritually, particularly among the younger generation. The advent of the internet and, more 

recently, social media have significantly changed personal habits. The first and last thing most 

people do every day is check their smartphones. When they want to know any answer to a question, 

they “google it” (Mfumbusa, 2014, par.5). Scrolling through Facebook, Instagram and Twitter 

feeds has become a fixture of leisure activity. Millennials use these outlets also when it comes to 

their faith experiences and practices (Barna group, 2013, par.1) 

2.2 The Church’s Teaching on Mass Media and Morality 

God gave man the power to subdue the earth; man uses his knowledge and wisdom to advance in 

technology like the means of social communication. This dawn of the new era comes along with 

many advantages and at the same time with disadvantages which in one way or the other may bring 

a negative impact on the morality of those who perceive the message. The Church has a duty to 

safe guard against the errors that may come along with the new advancement in technology Pope 

Pius XII clearly state that 

 

“The time when these arts came into use, the Church welcomed them, not 

only with great joy, but also with a motherly care and watchfulness, having in 
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mind to protect her children from every danger as they set out on this new 

path of progress. This watchful care springs from the mission she has 

received from the Divine Savior Himself; for as is clear to all these new 

forms of art exercise very great influence on the manner of thinking and 

acting of individuals and of every group of men” (Miranda prorsus, Nos.4-5) 

God is the supremacy of all goodness, and out of His goodness out pours His gifts to men, the 

object of His special loving care, gifts of which some are for assisting man in his earthly life, and 

others for his spiritual growth. From the beginning of time, it has been a human natural and normal 

tendency to share with others the treasures of his mind by means of symbols whereby he often 

tries to develop a more perfect means of expressing his material problems, from drawings and 

inscriptions of the most ancient times down to the latest technical devices. All instruments of 

human communication inevitably have as their aim, the lofty purpose of revealing men as in some 

way the assistants of God (Apostolic letter, pp 216-217). 

The Archangeel Gabriel who brought to human race the long desired news of man’s redemption, 

heavenly patron of the arts by which men can employ electrical forces to transcribe words at a very 

great speed to other distances, can hold conversation from places widely a part, send messages by 

wireless, and view pictures of objects and events brought before them as if they were immediate 

spectators, though they are in fact far away. 

Looking at the honorable and lofty purpose to which these technical skills should be directed, it is 

amazing that at times these same arts sometimes become the means and, as it were, paths leading 

to evil. Evil does not proceed from God, who is complete and absolute good (Fagothey, pg.18). 

Neither does it come from the techniques themselves which are His precious gifts. It is from the 

fact that man is endowed with a free will that can abuse those gifts namely; by committing and 

multiplying evil and thus associating himself with God’s enemy, the prince of darkness. 

Shows must be suited and adapted to the degree of intelligence of each age, the strength of their 

emotional and imaginative response and the condition of their morals. It takes on a very crucial 

importance because sound radio and television shows, since they easily penetrate right into the 

domestic circle, threaten to undermine the protective barriers by which the education of the young 

must be kept safe and sound until such time as advancing age gives the necessary strength to enable 

us overcome the buffeting  of the world. 

Entertainment exposes the innocence of the youths to dangers of immorality so easily. It is a grave 

obligation of the youths to check and control that natural and unrestrained eagerness to see and 

hear anything. And they must keep their mind free from immodesty and earthly pleasures and 

direct them to higher things. 

Among the wonderful technological discoveries which men of talent, especially in the present era, 

have made with God’s help, the Church welcomes and promotes with special interest those which 

have a most direct relation to men’s minds and which have uncovered new avenues of 

communicating most readily news, views and teachings of every sort. The most important of these 

inventions are those media which, such as the press, movies, radio, television and the like, can, of 
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their very nature, reach  and influence not only individuals, but the very masses and the whole of 

human society, and thus can rightly be called the media of social communication. The Church 

recognizes that these media, if properly utilized, can be of great service to mankind, since they 

greatly contribute to men’s entertainment and instruction as well as to the spread and support of 

the kingdom of God. The Church recognizes, too, that men can employ these media contrary to 

the plan of the creator and their own loss. Indeed, the Church experiences maternal grief at the 

harm all too often done to society by their evil use (Inter Mirifica, No.1-2) 

In the past century, advancing technical skill in the field of business frequently had this result: 

machines, which ought to serve men, when brought into use, rather reduced them to a state of 

slavery and caused grievous harm. Likewise today, unless the mounting development of technical 

skill, applied to the diffusion of pictures, sounds and ideas, is subjected to the sweet yoke of the 

law of Christ, it can be the source of countless evils, which appear to be all the more serious, 

because not only material forces but also the mind are unhappily enslaved, and man’s inventions 

are, to that extent, deprived of those advantages which, in the design of God’s providence, ought 

to be their primary purpose. 

Consequently, since the Church has daily pondered with ever greater anxiety, the essential nature 

of this problem and has considered the salutary benefits – so far as films are concerned which has 

yielded to the petitions of the Bishops and those laymen who make a study of these arts, Miranda 

prorsus gives directives and instructions with regard to both sound broadcasting and television, 

Pius XII desire to impress upon the Church leaders, committed to the care of each one, and should 

be protected against any errors and harm from whatever source, which the use of the arts of Mass 

Media under discussion can introduce-with serious risk -to the practices of Christian life. 

Inter Mirifica has found a climate that makes it even more relevant and applicable than when it 

was first promulgated. The principle and warnings outlined in this document apply most aptly to 

the new social media that could not have been remotely imagined back in the early 1960s. it is 

both prophetic and providential. The instruments of social communication have a potential of 

promoting either good or evil. This is all too apparent with the new vehicles of communication 

that became a common p lace in the present culture, like the internet, Facebook, WhatsApp among 

others. 

If Catholics are to be of service to the means of communication and to act so that these may serve 

humanity’s ends, it goes without saying that it is in spiritual sphere that the Church can best help. 

The Church hopes that, as a result of her spiritual contribution, the basic nature of social 

communication will be more clearly appreciated. The Church hopes too, that the dignity of the 

human person, both communicator and recipient, will be better understood and respected. 

In this way this social interplay that makes neighbors of men can led to true communion. Bishops, 

Priests, Religious and Laity, all in their own ways, have a clear duty to contribute to Christian 

education in this field. They must make this contribution with the social teaching of the Church in 

mind. They will of their own accord keep in touch with the latest developments in communications 

so as to be well informed themselves. Otherwise they will lack that familiarity with the media 

which their actual use requires. Working with professional communicators, they will be wise to 
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go more deeply into the problems presented by communicating through the media and to exchange 

their experiences and ideas. 

Vatican II the use of social media has its beginnings from the documents of Vatican II, (Inter 

Mirifica 1963, chapter II, and section B, pg.333), Decree on the Media Regarding Social 

Communications which made it clear that Catholic programs should be promoted in such a way 

that listeners and viewers can be brought to share the life of the Church and learn religious truth. 

The synod fathers insisted the signs of the time be read. 

The signs of the time in the 21st century are the use of interactive media, which includes many 

forms of social media. In paying attention to the signs of the time, the Church in Masaka Diocese 

especially in Masaka in Kyabakuza Parish is encouraged to use social media to reach and influence 

young people in ways more comfortable and most responsive to them. Vatican II council in this 

document Inter Mirifica has urged the Church to use tools that will touch man’s spirit and which 

open new venues of communication for all kinds of news, ideas, and of orientations. Among these 

are the press, cinema, radio, television and others of a similar nature. 

These are rightly called “the means of social communication.” (Lucas, 2012, pg.167). The demand 

in the 21st century is to use social media to evangelize and share our faith. In this case, the Church 

recognizes that these media, if properly utilized, can be of great service to mankind, since they 

greatly contribute to men’s entertainment and instruction as well as to the spread and support of 

the kingdom (Paul VI, 1963, p.1). The Catholic Church is obliged to preach the Gospel and 

announce the Good News of Salvation with the help of social communication and to instruct men 

in their proper use. 

The knowledge should be an integral part of their ordinary education. Indeed, without this 

knowledge an effective apostolate is impossible in a society which is increasingly conditioned by 

the media. It is also desirable that Priests and Religious understand how public opinion and popular 

attitudes come into being so that they can suit both the situation and the people of their time. They 

can find the media of great help in their effort to announce the Word of God to modern men. 

Many changes, however, have been for the worse. Along with 

old abuses, new violations of human dignity and rights and of 

Christian values and ideals have occurred. Here, too, the media bear 

part of the responsibility. The communications media are involved 

because, as the Second Vatican Council stated, if it is true that “they 

bring valuable assistance to the human race,” it is equally certain” 

that individuals can use these means [of communication] in a manner 

contrary to the commandments of the Creator and can convert them 

into instruments of evil” (Pontifical Council for Social 

Communications, 3-4). 

Among the alarming developments of these years has been the widespread increase of pornography 

and wanton violence in the media. Books and magazines, recordings, the cinema, the theater, 

television, videocassettes, advertising displays and even telecommunications frequently offer a 
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representation of violent behavior or of permissiveness in sexual activity that reaches the point of 

being openly pornographic and morally offensive. 

As reflections of the dark side of a human nature marred by sin, pornography and the exaltation of 

violence are age-old realities of the human condition. In the past quarter century, however, they 

have taken on new dimensions and have become serious social problems. At a time of widespread 

and unfortunate confusion about moral norms, the communications media have made pornography 

and violence accessible to a vastly expanded audience, including young people and even children, 

and a problem which at one time was confined mainly to wealthy countries has how begun, via the 

communications media, to corrupt moral values in developing nations. 

Parents must re-double their efforts to provide for the sound moral formation of children and youth. 

This includes inculcation of healthy attitudes toward human sexuality based on respect for the 

dignity of every person as a child of God, on the virtue of chastity and on the practice of self-

discipline. A well-ordered family life in which the parents are obviously faithful and committed 

to each other and to their children provides the best school for the formation of sound moral values. 

Today, too, children and young people must be taught how to be discriminating, informed 

consumers of media. Parents, in particular, influence their children through the example they give 

in this matter; parental passivity or self-indulgence in regard to media teach false and damaging 

lessons to the youth. Of particular importance to young people is the example their parent’s give 

of true love and tenderness in marriage and of readiness to discuss matters of concern to their 

children in a loving and gentle manner. It must not be forgotten that, in matters of human 

formation, “more is obtained by reasoned explanation than by prohibition.” (Ethics in Internet, 

No.11) 

For all the good which they do and are capable of doing, mass media, “which can be such effective 

instruments of unity and understanding, can also sometimes be the vehicles of a deformed outlook 

on life, on the family, on religion and on morality an outlook that does not respect the true dignity 

and destiny of the human person. It is imperative that media respect and contribute to that integral 

development of the person which embraces “the cultural, transcendent and religious dimensions 

of man and society.” 

One also finds source of certain attachment individuals and social problems in the replacement of 

human interaction by media use and intense attachment to fictitious media characters. Media, after 

all, cannot take the place of immediate personal contact and interaction among family members 

and friends. But the solution to this difficulty also may lie largely in the media: through their use 

in ways dialogue groups, discussions of films and broadcasts which stimulate interpersonal 

communication rather than substituting for it (Aetatis Novae, 7). 

The Catechism of the Catholic Church, emphasis that the information provided by Media is at the 

service of the common good and that the society has a right to information based on truth, freedom, 

justice and solidarity (CCC, no.2494). The proper exercise of this right demands that this content 

of the communication be true and within limits set by justice and charity. It should be 

communicated honestly and properly. This means that in gathering and publication of news, the 

moral law and the legitimate rights and dignity of man should be upheld. The means of 
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communication can give rise to certain passivity among users, making them less than vigilant 

consumers of what is presented; users should practice moderation and discipline in their approach 

to mass media. 

The code of canon law especially title IV of book three, talks of the instruments of social 

communication and books in particular, in reference to Can. 823. 

In order to preserve the integrity of the truths of faith and morals, the 

pastors of the Church have a duty and right to be watchful so that no 

harm is done to that faith and morals of the Christian faithful through 

writings or the use of the instruments of social communication 

This code specifies three sets of rights and duties assigned to the Bishops: to be vigilant lest harm 

come to the faithful through writings or the use of mass media; to demand that writings by the 

faithful on faith or morals be submitted to the judgment before publication (Miranda Prorsus, 

no.126) and to reprove writings which harm faith and morals, all the rights and duties are bestowed 

in the interest of preserving the integrity of truth (Corriden, pg.978) 

The Development Communication Sunday was established by Paul VI after the second Vatican 

Council in order to draw attention to the vast and complex phenomenon of modern social 

communication. On various occasions, the Popes have insisted that the Church must use mass 

media because the world looks for education, guidance, spirituality, and role models therein 

(Dipio, 2013, pg.1) 

The Church has always used regular habits and practices designed to help people worship. These 

habitual practices-such as prayers, scriptural reading, Sabath observance, gathering every Sunday 

and more, had been part of the Church throughout the centuries (Barna group, 2013, par.3). Pope 

John Paul II on World Day of communication of the year 2005, published an apostolic letter “The 

Rapid Development to those responsible for Communication” affirming the importance of mass 

media for the Church’s mission. The use of techniques and technologies of contemporary 

communications is an integral part of its mission in the third millennium (Lucas, 2012, pg.158). 

The Church can use social media to encourage respect, dialogue, and honest relationships; in other 

words, true friendship. On the 43rd World Communication Day in 2009, Pope Benedict XVI 

articulated that for the Church to fulfil her mission requires the use of social media as a powerful 

means of evangelization and to consider the Church’s role in providing a Christian perspective on 

digital literacy (USCCB, 2014, pg.3). For the World Communication Day 2011, Pope Benedict 

XVI addressed the phenomena of the internet and social media, starting the new technologies are 

not only changing the way we communicate, but communication itself, so much so that it could be 

said that we are living through a period of vast cultural transformation. 

This demands a serious reflection on the significance of communication in the digital age (Lucas, 

2012, pg. 158-159). Pope Francis wrote in the 48th Communication Day message: “The revolution 

taking place in communications media and in information technologies represents a great thrilling 

challenge; may we respond to that challenge with fresh energy and imagination as we seek to share 

with others the beauty of God” (USCCB, 2014, pg.2). A recent development in the Church was 
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made by Pope Benedict XVI, showing the importance of media in evangelization when he blessed 

social networking, starting; “I would like social networking sites to invite Christians, confidently 

and with an informed responsible creativity, to join the network of relationships which the digital 

era has made possible” (Graham, 2011, pg.21). 

In the Pope’s words. It is a network of relationships. Archbishop Socrates, the president of the 

Catholic Bishops’ conference of the Philippines, urges the youth to use social media to evangelize 

(Pelone, 2014). He calls on the youths to use “social media” in evangelizing their fellow people. 

He called it “online evangelization.” In his words he said: “We are encouraging the youth to 

become online missionaries, bringing morality, apostolic zeal and their faith in Jesus Christ as they 

use social media” (Pelone, 2014). The rationale for this is that social media has a means of 

connecting people across cultures, time zones and languages (Williams, 2015, pg.375). Social 

media is fundamentally changing how people communicate. Our Church cannot ignore it. In fact, 

it is our responsibility as Catholics to bring the Church’s teaching into what Benedict XVI called 

the “digital continent” (USCCB, 2014, pg.2). The Vatican’s chief media strategist is of the opinion 

that the Catholic Church cannot ignore the opportunities for evangelization which the internet 

offers (Christian century, 2014). 

Unless the Church engages social media, he said, “We will end up talking to ourselves.” This is 

clear among the youths, for if we ignore social media, we will hardly catch up with the youth; 

instead we will be talking to ourselves. Although encouraged, the Church at first did not welcome 

the use of social media. Some parishes even banned the use of it; but others use it for the betterment 

of the Church, such as noting or announcing the upcoming events. Even Pope Benedict XVI had 

his own Youtube channel to connect with young Catholics (Schlumpf, 2011, pg.114). Hardly 

known for the speed with which it adopts modern technology, the Church is slowly but surely 

joining the masses on social networking sites like Facebook, Myspace and Twitter. There are now 

more social network accounts, and thousands belong to Catholic clergy, sisters, parishes, schools, 

publications and organisations (Schlumpf, 2011, pg.1). With this encouragement, the Church may 

use the advantage of the social media to deal with issues of faith among the youths. 

The pastoral letter, “Go Tell Everyone, “begins by acknowledging that “we live in an age where 

the media dominates almost every aspect of society” (Pastoral letter, 2006). Digital communication 

is simple and inexpensive. Everyone can now be a publisher and information can be transmitted 

literally anywhere and instantaneously (Lucas, 2012, pg.162). The recent development on social 

media in the Church was Pope Francis launching his Franiscus Instagram account. To mark his 

third anniversary as Pope, Francis extended social media reach on Instagram with the caption “pray 

for me.” Pope Francis expanded his social media presence by joining Instagram, launching the 

new account with a picture of himself kneeling in worship next to the caption “pray for me.” Pope 

Francis is already a well-established social media user, tweeting regularly under the handle 

@pontifex to more than 27 million followers across several accounts in different languages. Upon 

launching an Instagram page, the Pope gained 1 million followers in under 12 hours. This is a good 

message that the Church has to capitalize on the use of social media for effective communication 
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and especially engaging the youth in their faith in knowing what the Pope does for the entire 

Church (Pope Francis, 2016). 

2.3 The Usage of Mass Media by the Youths 

The mainstream of social services and accessibility are predominantly enjoyed by the youths 

(Alabi, 2013). He posits that the growing explosion of social media especially network sites comes 

as an observation of internet addiction and social network addiction as a network on the internet 

could potentially be a cause for concern, especially considering the amount of time youths spend 

on social media. It is noted in the National service delivery report from the statistics house of 

Uganda, that 30.1% of the cause of moral decadence in the central parts of Uganda is caused by 

media influence by the youth (NSDS, 2015, pg.250) 

It is clearly articulated in the article on media in the Magazine Uganda at 50, that most of the 

youths have become obsessed with the internet world besides using it for moral, academic and 

spiritual up bring, the youths have been so much hooked up tenaciously and this led to new 

behavioral patterns and even results into internet addiction. The internet with its convenient 

communication options and the World Wide Web, and other social media provide remote access 

to other people and abundant information in all areas of interest. It is an environment that could be 

abused by virtually anyone, regardless of their interest in technology and is used for entertainment 

by a large community. This is stressed much in the journal, African Ecclesial Review, Vol.57 that 

youths should be careful when approaching Media, they can easily press buttons, which can ruin 

their morality (No.3). 

Boyd and Nielsen, 2006 reports that the top social networking sites developed with the passage of 

time and its numbers of users increased from 46.8 to 68.8 million. This rating reveals the important 

information about how new generation with each other. Those who make use of the media of 

communications, especially the young, should take steps to accustom themselves to moderation 

and self-control in their regard. They should, moreover, endeavor to happen their understanding 

of what they see, hear or read. They should discuss these matters with their teachers and experts, 

and learn to pass judgments on them. Parents should guard carefully publications and other things 

of this sort, which may be morally harmful, enter their homes or affect their children under other 

circumstances (Paul VI, 1963, pg.3) 

2.4 The impact of Mass Media on the Morality of the Youth 

Many authors have pointed out the positive and negative impact of the communications’ media on 

the contemporary would especially of the youths. Many have praised the contribution these media 

have made to the development of society and others have lamented the great evils escalated by the 

media. The encyclical Miranda Prorsus state: 

Just as every great advantages can arise from the wonderful advances which have 

been made in our day, in technical knowledge concerning motion pictures, radio 

and television, so too can very great dangers. For these new instruments which are 

within almost everyone’s grasp introduce a most powerful influence into men’s 
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minds, both because they can flood them with light, raise them to nobility, adorn 

them beauty, and because they can disfigure them by dimming their luster, dishonor 

them by the process of corruption, and make them subject to uncontrolled passions, 

according as the subjects presented to the senses in these shows are praiseworthy 

or reprehensible (Miranda Prorsus, Nos. 26-27) 

And also the Pontifical Council for Social Communication articulated that “The Great good and 

great evil come from the use people make of the social media.” The council goes on to explain that 

with the advent of modern information technology, the media have become more persuasive and 

fathers and doctors of the Church and religious wisdom of the ages. It is a remarkable capacity to 

overcome distance isolation, bringing people into contact with like-minded persons of goodwill 

who join in virtual communities of faith to encourage and support one another (The Church and 

internet, No.6).  

The SECAM bishops cited out the media’s influence on the thinking, choices and options 

individuals and communities make. “In fact, it is no exaggeration to assert that the 

communications media are constantly, if at times imperceptibly, modifying and shaping the 

culture and moral habits and attitudes of peoples” (Phillipart M. ed. 1992). 

2.4.1 The positive impact mass on the Molarity of the Youths 

In Miranda Prorsus of Pius XII, he looks at the invention of the new means of social 

communication of great importance and he clearly articulates that some of them increase and 

multiply the strength and power of men; others improve their conditions of life; while others and 

particularly concerning the mind reach masses of the people themselves, either directly or indirect 

or through the pictures and sounds they produce, and convey to them in a form easy to understand 

the news, thoughts and usages of every nation, and by these means provide, as it were, food for 

the mind especially during hours of rest and recreation (Miranda Prorsus, No.2) 

Mass Media offer important benefits and advantages from a religious perspective “they carry news 

and information about religious events, ideas and personalities; they serve as tools for 

evangelization and catechesis.” It is through such tools, that the morality of individual youth is 

modelled. Day in and day out, they provide inspiration, encouragement and opportunity for 

worship to persons confined to their homes or to institutions (Ethics in communication, No.11). 

Radio Maria, provides weekly catechesis on the Bible that involves Bible sharing and questions 

directed to the scripture specialists. Bishops and Priests are often invited to address issues of faith 

on various occasions to enrich the benefits of the faithful. 

Mass media can foster prosperity and peace, intellectual and aesthetic growth, mutual 

understanding among people and nations on a global scale. It can also help men and women in 

their age-old search for self-understanding (Ethics in Internet, No.18). 

 But over and above these, there also are benefits more or less peculiar to the internet. It offers the 

youths direct and immediate access to religious and spiritual resources, great libraries and 

museums and place of worship, the teaching documents of the Magisterium, the writings of the 
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fathers and doctors of the Church and religious wisdom of the ages. It is a remarkable capacity to 

overcome distance isolation, bringing people into contact with like-minded persons of goodwill 

who join in virtual communities of faith to encourage and support one another (The Church and 

internet, No.6). 

The Church as a teacher of the doctrine which leads to salvation and has all that is necessary for 

the attainment of hilliness, is exercising an inviolable right when she teaches what has been 

committed to her by divine command. The Public officials ought to recognize this sacred right, 

with the result that she should be given ready access to those arts by which she may spread truth 

and virtue. 

The state and the citizens have a right as far as it is for the common good of human society and as 

far as the Church is to use these technical discoveries for the salvation of souls. The Church 

encourages and supports everything which truly concerns a fuller enrichment of the mind for she 

is the patron and foster mother of human knowledge and the noble arts. Therefore, she cannot 

permit the violation of those principles and laws which direct man in his path to God, his final end. 

The freedom of communication implies that individuals and groups must be free to seek out and 

spread information. It also means that they should have free access to media. The proper use of 

Mass Media is a sign of maturity and self-control and a sign of a morally upright person. 

Beyond the Church, the secular society has made use of the media, to instill some sense of morality 

in the youths. This is well articulated in this statement: “The various means of social 

communication have an ever-growing role to play in the vast field of human education. In 

particular, they have been used to impact sex education to the youths, in a bid to create awareness 

about sensitive sexual issues that may be counterproductive in their lives. It must be noted that this 

type of education has helped a lot in shaping the moral life of the youths. (New Media, pg.31) 

 

Pope John Paul on the world communication day of 2005 puts it clear that the modern means of 

communication offer means for fostering harmony and bridge people, breaking the fatal cycle of 

violence, reprisal and fresh violence that is wide spread today. He continues to assert that the so 

called entertainment media offer special opportunities for the communication of hope through 

stories which encourage, through models which inspire and through shared experiences which 

console and comfort. Mass media can indeed comfort the afflicted and renew hope (John Paul, 

1985). 

The swift advances of the means of social communication tear down the barriers that time and 

space have erected between men. They can make for greater understanding and closer unity. A 

mass of information is continually on the move to and from all parts of the world, as a result, men 

can learn what goes on and how men live. Teaching at all levels has benefited by the use of these 

aids. 

These mass media play their part in eliminating illiteracy and in providing both basic and further 

education. They can, very effectively, help in developing countries to achieve progress and 
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freedom. They can establish a measure of universal equality in which all men, whatever their place 

in society can enjoy the delights of culture and leisure. They enrich man’s minds. They help them 

to keep in touch with reality by providing the sights and sounds which are the very stuff of life. 

They bring far away times and places within their grasp. And when illiteracy is rife and this is not 

in touch with recent developments in modern ways of life. (Communio et pregressio,no.20)  

In our time today much has been said about the urgency of the Evangelization considering that 

evangelisation is characteristic of the changing circumstances and condition facing the church in 

her call to proclaim and live the Gospel today (Apostolicum Actuositatem,no.3) 

Miranda Prorsus encourages the use of these technical inventions as a tool for evangelisation 

because they cover a wide area and the parishioners of kyabakuza are so much connected to these 

inventions so if they are used as tools for Evangelization, many people will be evangelized and 

still these technical arts don’t only cater for recreation and leisure, they are also said to said the 

mental and spiritual   growth of an individual person. The people of Kyabakuza love listening to 

the radio even in the working ours, if programmes are arranged on radios about the faith of the 

Christians, they can reach people at every corner of the parish.  

 

2.4.2 The Negative Impact of Mass media on the Morality of the youths. 

Man is created with free will and he can  use his will as he wishes to, for the good or the worse 

(Diginitatis humanae,1965).The second Vatican council stated ,if it is true that “ they bring 

Valuable assistance to the human race,” it is equally certain “that individuals can use these 

means(off communication) in a manner contrary to the commandments of the creator and can 

convert them into instruments of evil” (Pornography and Violence in the Communications 

media,no4.). 

Mass media have become contaminated with dark and sinful content. More often these media have 

become efficient tools for sexual perversion. Pornographic content continues  to bombard the 

hearts and mind especially of the youth and children who unfortunately represent those who have 

the best grasp of this technology. In fact, the misuse of these instruments of social human 

debauchery. The decree on social communication, appeals to the youths to learn moderation and 

discipline in their use of media, to understand fully what they see, hear, read and to discuss them 

with their teachers and experts and it reminds the parents of their duty to see that entertainment 

and publications which might endanger faith and morals do not enter their houses and that their 

children are not exposed to them ( Hillier,2014). 

Bansikira C.(2002) attributed the decline of moral formation of the youths today and the immoral 

behaviour in society to the influence of the media. He asserted that such influence is detrimental 

not only to the individual, but also to the society at large. 

Shorter and Onyancha (1997, pg.73) lamented: “There is deplorable influence of dirty literature 

on the youths”. Such literature is in form of magazines which are expressly ponographic, locally 

produced, cheap to buy and readily available to any buyer. The result is sexual promiscuity in 
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society; they further articulate that those who live under the spell of media lead vicarious shadow 

lives. Soap operas and serials provide them with a shadow family and with friends and neighbours 

to replace the flesh and blood people next door. The age of the advancement in media has so much 

favoured individualism people do not mind much about others.  

Oladejo Faniran in his article “evangelizing the media” commented that Mass media propagate a 

materialistic and individualistic culture; the spirit of craving for more materialism and 

consumerism. He added that they promote violence, competition and conflict, likewise the 

Catholic bishops of West Africa under CERAO, noted: “unfortunately, the films have become 

wicked weapon aimed at debasing and corrupting the urban populations” (Phillipart M.ed.1992). 

The bishops went on to explain that eroticism and violence are two main themes of cinema today; 

that the cinema promotes escapism and irresponsibility since its content is so artificial. The impact 

of the media on the people is growing stronger each passing day. The western style of secularism 

has invaded our society and it is to a great extent promoted through the media of phenomenon that 

is usually associated with Africa; however, in view of the globalization process, of the power of 

the media and the rapidity of urbanisation, it would be surprising if it is not already on the horizon. 

Shorter and Onyancha in their book “Secularism in Africa” pointed out “that television has adopted 

the society forming role, which Christianity once enjoyed. They cited out the television’s 

capitalistic and materialistic cultures, which have substituted religion. The television has led to the 

long term eroding effects of consumerism and promoted a society but on dissatisfaction and 

craving. 

The Pontifical council for social communication pointed out the fact that at the very deep level, 

the world of media seems indifferent or even hostile to the Christian faith and morality. This is 

partly because, the media culture is so deeply imbued with a typically post-modern sense that the 

only absolute truth is that, there are no absolute truths or that if they were,  they would be 

inaccessible to human reason and therefore irrelevant. Yet Pius XII, articulates that the main 

purpose of mess media should be to serve truth an virtue and also perfecting human life morals 

(Miranda Prorsus,no.75.) 

In modern technology there is a deviation of the modern means of communication through 

commercialization for monetary gains. It is not surprising that important aspects and values of 

human communication have been compromised, abused and even destroyed. Many people have 

been alarmed by the destructive aspect which the modern means of communication have. With the 

present effects of mass media may lead to the unconditional surrender of critical faculties and an 

unthinking conformation. These concerns are genuine. 

There is enough evidence that indicates that the culture of the modern media has really affected 

society today. This is evident in Africa, especially in the urban areas where we see a reproduction 

of media culture in the life style of the people. We see people imitating the western cultures in the 

way they use language, dress and in what they eat. This reality shows that the human person is 

being shaped today by these means of communication. 
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By superficially, oversimplifying important matters or by presenting pornography and sadistic 

violence that corrodes human relationships, mass media exploits individuals especially women, 

young and the youths and it undermines marriage and family life; the cultural values are washed 

away.  

Mass media leads to the ignoring or marginalising religious  ideas and experience, or by treating 

religion with contempt, or by favouring religious views that conform to secular tests(Ethics in 

communication,no.18). 

In advertising it can be tasteful and in conformity with high morals standards, and occasionally 

even morally  uplifting, but it also can be vulgar and morally degrading. Frequently it deliberately 

appeals to motives such as: envy, status seeking and lust. Frequently it advertisers consciously 

seek to shock and titillate by exploiting content of a morbid, perverse, pornographic nature. 

“As a reflection of the dark side of human nature by sin, pornography and the 

exaltation of violence are age-old realities of the human dimensions have become 

serious social problems. At a time of wide spread and unfortune confusion about 

moral norms, the communication media have made pornography and violence 

accessible  to a vastly expanded audience, including young people  and even children, 

and aa problem which at one time was confined mainly to wealthier countries has 

now began, via the communication media, to corrupt moral values in developing 

nations”( PCSC, Pornography  and violence in communication media ,no. 16,1989). 

 

 We note, too, certain special problems relating to advertising that treat of religion or pertains to 

specific issues with moral dimension. In case of the sort, commercial advertisers sometimes 

include religious themes or use religious images or personage to sell products. It is possible to do 

this tasteful, acceptable ways, but the practice is obnoxious and offensive when it involves 

exploiting religion or treating it flippantly. 

In case of the second sort, advertising sometimes is used to promote products and inculcate 

attitudes and forms of behaviour contrary to moral norms. This is the case, for instance, with the 

advertising of contraceptives, abortifacients and products harmful to health, and with government- 

sponsored adverting campaigns  for artificial birth control, so-called “safe-sex”, and similar 

practices.(Ethics in advertising, no.13) 

The media that is easily accessible to even small children exposes them to things they need not 

know and will not understand. Innocence is being lost at an early age. Kids can be greatly affected 

by these social networking sites if they are allowed to use them. The reason is that sometimes 

people share videos on social media that cantina violence and sex, which can damage the behaviour 

of kids and teenagers. It put the negative impact on overall society as these kids and teenagers 

involve themselves in crime related activities. 

The negative psychological effects of media are seen in terms of media changing the people’s 

outlook on life. Media have changed the cultural and moral values of society. 
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A majority of the audience believe in what is depicted by the media. Youngsters and children often 

tens to mix the reel and the real world under thee influence of mass media. Media also affects 

physical well-being of individuals to a certain extent. People spending hours Infront of  a television 

or surfing the internet tend to suffer from eye problems and obesity. Long hours of media exposure 

add to the sedentary nature of one’s lifestyle. 

Mass media or network leads to addiction. Spending countless hours on the social media sites can 

divert the focus and attention from a particular task. It lowers the motivational level of the people, 

especially of the teenagers and students. They mainly rely on technology and the internet instead 

of learning the practical knowledge. 

 

2.5 Evangelization of Mass media. 

Pope Paul VI said that the church “ would feel guilty  before the Lord if it failed to use the media 

for evangelization”(Evangelii Nuntiandi, no. 45). John Paul II, has called the media “the first 

Areopagus of the Modern age”, and declare that it is “not enough  to use mass media simply to 

spread the Christian message and the Church’s authentic teaching. It is also necessary to integrate 

that message into the new culture created by modern communication  (Redemptotirs Mission, no 

37). It is not enough to evangelise through the media: the media themselves are in need of being 

evangelized. Thus John Paul II noted that “Modern mass media are not only  instruments of 

communication, but also a word to be evangelized” (Ecclesiae in Africa,no.124). He added that 

every Christian must ensure that the communications media are a vehicle of evangelization. 

The Pontifical council for the means of Mass Communication also pointed out the need for deeper 

involvement of the church in the media world in order to evangelize it. This, the Church can do 

effectively by being actively concerned with the secular media and with the shaping of media 

policy. Christians  must strive to make their voice heard in all the media and they go  beyond 

giving church news alone. The Church should support the media artist and the development of an 

anthropology and theology of communication. 

The church needs to be increasingly present in the media so as to make not only a tool for the 

spread of the gospel but also educating the African people to reconcile with truth and the 

reconciliation in truth and thee promotion of justice and peace.(Africae Munus, no. 145) . 

Shorter and Onyancha, pointed out that ultimately the Christians need to evangelize the media, in 

order to ensure that Chistian principles influence the profession itself and that change of 

communication media is an important condition for stemming the tide of consumerism and 

secularism in Africa and in the world. They further articulate that as media continue to exercise 

their present secularistic  and consumeristic influence on the society, religion will continue to be 

relegated to private-subjective sphere. Regaining control over the mass media is  a step towards 

ordering the Gospel status of the public truth. 
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The Bishops of Africa summarised the whole issue: thus “it is our firm conviction that there is an 

urgent n these means of need to evangelize at the service of the  means of communication by 

ensuring the presence of Christians and Christian values in them and to put them at the service of 

the Gospel (SECAM,1990) 

The Pontifical council for social Communication noted that “ for the Church, involvement in media 

related activities, including  advertising, is today necessary part of a comprehensive pastoral 

strategy (Aetatis Novae,NNS.20-21,1992). 

This includes both the Church’s own media-Catholic press and publishing, television, and radio 

broadcasting, film and audiovisual production, and the rest, and also her participation in secular 

media. The media can and should be instruments in the Church’s program off re-evangelisation 

and new evangelization in the contemporary world. While much remains to be done, many positive 

efforts of this kind already are underway with reference to advertising itself.   Pope Paul VI once 

said that  it is desirable that Catholic institutions “follow with constant attention the development 

of the modern techniques of advertising … know how to make opportune use of them in order to 

‘spread the Gospel message in a manner which answers the expectations and needs of the 

contemporary man(World communication day,1977). 

Pope Francis’s social media expert, Monsignor Paul Tighe, urges the Catholic Church to use social 

media to make the atmosphere online a positive place where people can deepen their relationships 

with one another. Monsignor Paul Tighe is the secretary to the Pontifical council for social 

Communication of the Vatican. What he essentially implies is that the church should evengelize 

through media. In his words “the Catholics should give internet a ‘soul’. Speaking to an audience 

of the Catholic educators, clergy and staff Garland stated that the digital world is a reality not a 

fad and urged the catholic educators to be part of that world. 

According to Monsignor Paul Tig, “If the Church in some way is not present in the digital world, 

we are going to be absent from experience and from the lives of many people… if we withdraw 

then we are leaving it to the bullies.”  

Integrating technology and understanding the digital landscape is new mission territory for the 

Church. Our task is to understand these resources better and find ways to create what Pope Francis 

calls a culture 
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CHAPTER THREE: RESEARCH METHODOLOGY 

3.1 Introduction 

After the detailed exploration of the approaches and understanding of Mass media and its impact 

on the molarity of the youth by the various people and several Church documents referred to above 

in chapter two, and after identifying the gap in both knowledge and practice, we now present the 

methodology to be employed: the design and strategy of the study, the location, the sampling 

techniques, the tools of data collection and the techniques of data analysis and interpretation. 

3.2 Research Design 

The paradigm of this research was basically qualitative. This is because we were examining the 

quality of molarity the youths can yield from mass media. This will basically examine the quality 

of the impact of mass media on the molarity of the youths. This was done through determining 

their level of active use of Mass media and the way it makes an impact on their molarity. 

Determining the effectiveness of the Church and how it evangelizes media and utilize it to reach 

to all corners on their daily lives and it is basically a qualitative venture. The type of data that was 

collected was majorly qualitative. However, the indicators of those qualities are quantifiable. 

Therefore, the quantitative paradigm came in by direct combination and integration. This was 

mainly used in the phase of data analysis and presentation. Figures and diagrams were employed 

to give statistical analysis of some of the data collected, quantitative techniques were used in 

analysing the data using statistical functions like percentages, charts, graphs and tables. These 

methods were used for purpose of drawing valid conclusions from the findings. 

The preferred strategy was a survey design because it allowed thorough investigation and 

systematic collection of information in a wide range of cases and also it permits in depth 

investigation into a particular case. In this particular case, the impact of mass media on the molarity 

of the youth in Kyabakuza Parish is so similar to that of the remaining parishes not only in Masaka 

Diocese but throughout the whole of Uganda that, by indication the findings can be conveniently 

generalized. A survey research design was used because the study was intended to select 

respondents across different sub-parishes of Kyabakuza Parish, with the purpose of soliciting their 

opinions and analysing them for comparison. 

3.3 Study Procedure 

Once the proposal, interview guide and questionnaire are approved, the researcher obtained a letter 

from the Dean of Studies introducing him to the authorities in Kyabakuza Parish. The researcher 

then proceeds to make contacts and bookings for interviews. Focused group discussions schedules 

that helped him observe how youths were using media and how it had made an imprint on their 

molarity. Among those he met for interviews were: The Parish Priest and curates of Kyabakuza 

and the youth chaplain of the parish, the youth leaders from each of the outstations, and some 

secondary school students. Besides those who live in the sample area, there was interviewing of 

the diocesan, the priest in charge of communications in the diocese, managers and presenters on 

TVs and radio Stations. Then the copies of the questionnaire were dispatched and the interview 
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and focused group discussion schedules made; the research materials were bought, followed by 

training of the research assistants. All were ready for data collection to be launched into. 

3.4 geographical Area and Population 

Our area of study is an ecclesiastical demarcation. It is a parish comprising of five sub-parishes. It 

is one of the 55 parishes that make up the Catholic Diocese of Masaka. Besides the fact the 

researcher comes from one of the sub parishes that make up this parish. The area itself is a unique 

one in that it is a growing town with the majority of youths witnessing the blossoming means of 

communication. And also in making a comparison with the youths of the past in matters of morality 

who lived in an environment when this place was still rural and the only common means of 

communication was radio and television for a few who could manage with the youths of today 

who share information using videos, audios and pictures very fast and efficient. 

Geographically, it is only 2 kilometers from Masaka town along Mbarara road. It is strategically 

located and it is a stopover of buses and trailers from Rwanda, Kabale and Mbarara. Its very fast 

growth into a town, and the common use of the means of communication made in an ideal place 

for the researcher to examine the phenomenon under study. Moreover, it was easy for the 

researcher to access. 

The population of the area is a mixed bag of many different tribes. This is so, because in the past 

many people from the Western parts of Uganda migrated to these areas to look for jobs and so 

many of them came to stay. The majority are Baganda, and this is the original tribe in the area to 

which all want to identify themselves. Banyakore, Bakiga also still want to be identified by their 

tribes but others such as the Banyarwanda and other migrants cannot easily be recognized. 

Therefore, we treat the subject of our study as an area predominantly of the Baganda and any 

reference to cultural and traditional norms connected the Ganda culture. 

Table 1: The table below shows the estimate number of Christians in the sub-parishes that make 

Kyabakuza 

Sub-parish Population 

Kisoso 400 

Kyamabale 356 

Buda 350 

Kabukolwa 345 

Kyabakuza 600 

Total 2051 

Source: Home to home visitation records in Parish Library 
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3.5 Sampling Procedures 

Given the limitations in time and resources, the researcher was not able to interview each and 

every youth in Kyabakuza Parish and neither will all youths be reached through questionnaires, 

observation or focus group discussions. We employed a purposive/judgmental sampling technique 

since the study basically focused on a known and desired goal that was finding out the impact of 

mass on the morality of the youths. In order to balance up the picture and to draw a comparative 

phenomenon, we also examined the grown people especially the parents since they also use mass 

media and the youths themselves come from home. For this case, random purposive sampling was 

employed to determine who is to be used as sample for the sake of representation of a big majority 

that may not be approached or may not be ready to reveal the required information. 

3.6 Sample Size 

As regards the sample size, samples of youths from the 5 sub parishes that make up Kyabakuza 

Parish were taken, that is, Kyabakuza, Kisosso and Kabukolwa, Buda and Kyamabale and St. Jude 

Senior Secondary School. The Parish Priest was the first source and his co-worker the curate. From 

each of these sub parishes, the youth leaders are to be interviewed individually. In the process of 

collecting data, special priority was accorded to the youths. From each of the Kyabakuza 150, 

Kisosso 50, Kyamabale 70, Kabukolwa 80, Buda 40 youths will be targeted, and some grown up 

individuals from all the sub-parishes, students from St. Jude Secondary School but for them they 

will be among the 50 of Kisosso Sub-Parish, because that is where the school is located. The total 

sample size, therefore is set to be 390. 

3.7 Data Collection Procedure 

3.7.1 Technique 

There were two types of data for this study: primary data obtained from the field and secondary 

data obtained from what other researchers and authors have written down on this topic or similar 

topics that are related to this study. this constituted the library as part of the study and this will 

mainly help the researcher in building up of the background of the study as well as tracing a 

theoretical framework. Library work involves recording of notes, content analysis, tape and film 

listening and analysis of documents which includes statistical compilation and manipulations, 

reference and abstract guides, content analysis. 

3.7.2 Instruments/Tools Used 

As regards the collection of primary data, we employed 5 tools of data collection, that is, 

questionnaires, interviews focused group discussion and library study. This was done 

complementally with integration in that data that was attained is not handled separately or 

depending on the tool that was used in collecting it. Rather, it was put together as raw data and 

then put in order for analysis. The researcher employed more research instruments in order to 

minimize the disadvantages that can arise from any of them, because each research instrument has 

got its own limitation. 
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3.7.2.1 Interview 

This was the main tool of obtaining data from the target groups. The researcher visited each of the 

sub-parishes to be in touch with the Priests, the youths and some elderly people. The youths were 

interviewed from each sub-parish. This meant that an interview was drawn to meet the 

respondents. The Parish Priest and the other Priest were met in their respective offices individually. 

The youths were found in their respective outstations and the presenters at their place of work. 

This denotes that the interviews were conducted in various modes. There are structured ones 

especially those with the Priests and the leaders of the youths and the radio and TV presenters. 

However, it was not radically done. There was flexibility in whatever was answered in that 

whenever time allowed, one answer would provoke another question which were also of great use 

for the researcher yet they were not foreseen. Therefore, the interviews were structured, 

unstructured and semi-structured. That depended on the situation and mood of the respondent. The 

researcher used an electronic gadget to record the proceedings of the interviews since he never 

wanted to miss out some important issues as he was jotting down the points. This was done with 

the permission of the respondents. 

3.7.2.2 Questionnaire 

This tool was reserved only for those who were literate. Specifically, questionnaire copies were 

sent to the following categories of people: Priests at Kyabakuza Parish, the youth leaders, and the 

radio and the TV presenters, to students as St. Jude Senior Secondary School and other youths who 

are able to read and write. 

3.7.2.3 observation 

This was another key instrument for collecting data for this study. The researcher looked at the 

youths and observed what they were sharing on their social media apps what they read, the 

researcher joined WhatsApp and Facebook groups to see what they were sharing with others more 

so, as the researcher was conduct the interviews, he also observed even the facial expression of 

respondents, whether it was superficial or it was the deep conviction of the respondent. The entire 

body language communicated a lot to the researcher. This observation was structured in the sense 

that a pre-defined observation list will be used. So, the same aspect of the use of the means of 

social communication and its impact on the molarity of the youths was targeted in each group of 

the youths. It was more or less clandestine, as the respondents were not to know that during the 

interviews the researcher was looking around for something else. Some indicators of the impact of 

mass media, was that the youths were surfing using their phones even during the interviews. 

3.7.2.4 Focused Group Discussion 

The researcher selected a group of 8 students from A-level, and 8 from O-level and 8 members of 

the youth executive at the parish, select from them, and a moderator. The topics to be discussed 

was decided by the researcher beforehand. The researcher provided a list of predetermined open-

ended questions. The researcher included this tool because it produces a lot of information quickly. 

And it is good for identifying and exploring ideas or opinions for the community. 
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3.7.2.5 Library Study 

Some of the information I used in this research was a fruit of thorough reading of books, journals, 

periodicals and extra-material in the library. I have not read the whole of the books but 

concentrated more on those sections that contain mass media especially the Church documents. 

This helped me link up my research to what others have written. 

3.8 Data Quality Control 

3.8.1 Interview 

The validity of the interviews was ensured by means of pertinent questions on the interview guide. 

Colleagues and supervisors helped to check pertinence/ as for the reliability, the use of probe 

questions helped a lot. Moreover, the researcher tried to ask questions that he had already asked to 

see if the answers where be the same. If they were different then he called the attention of the 

respondents to that. Then the questions were asked again and the truth was pressed for. In 

naturalistic setting it is never possible to be fully sure that the right answer has been given. 

3.8.2 Questionnaire 

The questionnaire was pre-tested by giving them to some colleagues and supervisor. They helped 

to assess whether the questions were clear or vague or need more clarity. They also helped in 

verifying whether the answers to the open-ended questions follow logically. The targeted people 

to answer the questionnaire verified before they were served with the copies. All these helped the 

researcher to update the questionnaires. The researcher ensured that the questions asked were not 

that personal so that the respondents are not skeptical in answering them. Every major question 

was open ended to give enough freedom to the respondents to express their ideas well. For this 

matter, enough space for answering and explanation was provided. 

3.8.3 Observation 

The observation was done by the researcher himself and note down what he saw in order not to 

forget. He visited the youths in their different outstations to see how they were using the means of 

mass media. And observed what kind of impact it had made on their morality. 

3.8.4 Library Study  

get useful information has also contacted some experts in the field of mass media who gave him 

suggestions on the books to read. In order to get only the information, he wanted, he read only the 

chapters that had or were related to the topic of mass media. This helped him to get only the useful 

data for his topic. 

3.8.5 Focused Group Discussion 

The researcher selected discussants of the same academic background. Same age and gender, also 

trained the group moderators and the secretaries such that the information got was analyzed easily. 
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3.9 Data Presentation, Analysis and Interpretation 

At the end of every single day of the interviews, and data on tapes were transcribed. The origins 

of the data were established, that is, after receiving all the raw from the field, including answers 

from the questionnaire respondents, interview respondents, from the Library and from the 

observations made and focused group discussions, and a data base was created and edited. Then 

the raw data sources were corrected and clarified, after which data files were created. The ideal 

types or theoretical categories were created that provided a structure for analysis. Then the data 

was manually coded into code categories for easy analysis. 

The researcher analysed the data that was collected using the qualitative and quantitative methods. 

Qualitative data was analysed thematically basing on the variables identified in the research 

objectives. Quantitative data was analysed using descriptive statistics that included percentages, 

frequency tables, graphs, pie charts. Interpretations and analysis was done concurrently for this 

matter. 

CONCLUSION 

In this chapter, the methodology has been presented. This included the design and strategy, which 

was a survey in the area of research. The tools of data collection, the process of data organization, 

analysis and presentation were also elaborated. In the following chapter, the proceedings of this 

process were presented and analysis done, with due interpretations, thus highlighting the central 

point of the contribution of this study to both theory and practice. 
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